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In late July, 2018 after a short drive
to the Buck Factory in Post Falls, Idaho

I joined members of the Buck Collectors A

Club for a series of events celebrating their
30th Anniversary (1988-2018). One of the
scheduled sessions featured David Yellow-
horse, celebrated knife embellishment art-
ist. The room was filled for his presentation
and during one of David’s stories the word
“equanimity” occurred to me.

I was taken with his calmness, compo-
sure and even temperament [‘equanimi-
ty’]. Those admirable traits were apparent
in David’s affect and reinforced by a story
about the flight of a drone around his Ar-
izona home. I was curious to learn more
about this man. That evening, while dis-
embarking following the Club'’s Lake Coeur

D’Alene dinner cruise, I introduced myself
and promised to be in touch. Some time lat-
er we spoke on the phone.

David’s interest in silversmithing, sand
casting, and entrepreneurial spirit derive
from a family tradition going back to Frank
Yellowhorse, his 86 year old father and the
tradition lives on through David’s son Bri-
an. During the 1950s Frank sold Navajo
rugs and petrified wood at a stand along
‘Route 66. Over the next decade the Nava-
 family’s stand expanded into a trading
st, located today on the Navajo Reserva-
off Interstate 40 at the border of
d New Mexico. It was here that
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Buck #822 fixed

blade created as a tribute to the 29 Navajo men who utilized

the complex, unwritten Navajo language to create an l‘tnbreal_zable code [f‘or
the U.S. Marines during WWII. The Code Talkers par_tictpatet.i in every major
Marine operation in the Pacific theater, giving the Marines a critical advantage

throughout the war.

quite a bit.” Helping enabled the youngster
to begin figuring some aspects of the craft
out for himself, and to “learn more about
things.”

At that time his parents were separated
and his mother and brothers lived in Al-
buquerque. David moved there for school,
was faring well and one day his dad paid
a visit and asked: “What do you want to do
in life?” David thought for a while before
responding how much he enjoyed silver-
smithing and the time with his father and
uncle. The following year his dad returned
and this time left two black cases of jewel-
ry, saying: “This is your start. I want you to
see Indian jewelry.”

David inventoried the contents of the
bags. “There were Navajo, Zuni and Hopi
pieces in there, priced on the back for re-
tail,” he recalled. “By the time I got it all
calculated there was $20,000 worth of jew-
elry and I wondered ‘Where am I going to
sell this stuff?”

The narrative continued: “I went to Old

Town in Albuquerque on weekends (I was
in high school) and set up there. Somebody
told me the real good place to be is Santa
Fe, NM, so I went the next weekend and
parked where lots of natives were set up
in the square. I got my jewelry and my
blanket and started making myself a lit-
tle spread. People were grumpy because I
was intruding on their area. These were
Pueblos, Santa Domingos, Santa Claras — I
wasn’t familiar with... any of them.”

It did not go smoothly for young Yellow-
horse: “A woman with the biggest spread,
Carnation, was the head of everybody and
for the first three weekends she’d approach
my blanket, grab one end and flip it to scat-
ter my jewelry, telling me ‘We don’t want
you here!” She was elderly and out of re-
spect you just can’t yell or scream; plus I
was a kinda stubborn little kid.” David
would quietly put his spread back together
and just carry on, adding that other Nava-
jos were treated the same, “but after a rug
pull they were gone.”
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“Buffalo Mountain” Buck #119 fixed blade with genuine turquoise, red jasper,
d black onyx inlays by David Yellowhorse.

customized by David Yellowhorse.
as “channel inlay” style. (For: more on
2019 issue of KNIFE Magazine.)

He received a call from the supervisor the
next day, after she spoke with Thalheimer
who said to her ‘You tell Mr. Yellowhorse
whatever he wants, he has. I want him in
this catalog!” David paused for a moment
before concluding “That was my first and
only knife in a national catalog and all of a
sudden I was exposed to high end money.”
The Buck Knives company’s well known
affiliation with David Yellowhorse also
got off in David’s typically personal fash-
ion. “I went to Buck and asked if T could
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This Schrade fixed blade hunter customized by

Ehinped.flint style blade

Yellowhorse

and handles of turquoise, red coral, and

Eagle” inlayed handles by Yellowhorse.

s originally created by custom knifemaker Bill

0]

quently used on David’s collaborations

. irectly from them,” he ,
buy knf‘zs;i:i w)s;s President at th?;?mé

2 lained I have a store apg t
:}?: }fanegfes off and make new ha“dlesafl;i
the knives with turquoise, mother of Peay|

ge. Al Buck expressed concern that the,‘-

enl. Sl to bona-fide shops. F‘m“natel;
0 ymber of Buck’s people were very in,
a ::sed with David’s work and relayeg
fl:at to Al, who then phoned: “T cant p,
my own rules, but can I send these kniyeg
to you with no handles on them? Thap my
loophole, and I can save you $1.80 3 knife
on top of that.” ; ’

David began ordering. The next Year
I made new flyers, called Buck ang spoke
with marketing,” he related. “Jim Bloon
[Director of Marketing] was out of the o,
fice, so I told his assistant Charlie Gregory
what I was doing but was informed By
does not give out their customer listg~
Gregory requested David to send him ,
knife to look at and realized as soon as he
saw it that he could sell them.

“He asked me how much they were ang
then told me ‘T want to buy 500 of thege
right now,” but I said I can only deliver 5
hundred at a time and it would take five
months,” David remembered. “When the
hundred were finished I called to ask M.
Gregory how they were doing and he told
me ‘They’re all gone.”

That was the start of the David Yellow-
horse/Buck Knives relationship. “Yelloy-




hors: 2 ed a reputation among
collectors who valued his knives as art, and
the designs he produced for Buck proved
] popular. Using what he describes as
~ ‘channel inlay’ to blend turquoise, coral,
mother-of-pearl, brass and desert ironwood
~ into distinctive handle designs, Yellow-

horse converted three of Buck’s most pop-
ular knives into works of art for that first
cataloged series. He also embellished the
bolsters with beautifully handcrafted de-
signs.” (The Story of Buck Knives...a Fami-

Business by Tom Ables, pp. 87-88)
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m plans called for an ex-
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o the deal because he felt
onsibilities toward his Ari-
“I took care of my customers,
e when I first got to Ar-
feel real good because I

a good relationship

from '74 to ’84 with store orders, etc. and
1 felt a connection with them. I was really
surprised and warmed when every one of
them told me to go for it.”

With Buck and The Sharper Image or-
ders came needed expansion. “I had a shop,
and 1500 feet was for a gym and nutrition
bar for my people to exercise,” he said.
“The 32 employees were nearly all from the
Navajo Reservation and provided through
the Indian Center in Phoenix.” The Center
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“Black Widow” overlay on a Spyderco Cricket, utilizing genuine turquoise,

black onyx, and red coral, with a nickel silver spider inlay.

helped David recruit employees by refer-

ring Navajo that came in looking for work

to him for an interview. David laughed
(continued on page 46)




eting Director position, came
impressed. Charlie looked at

1 person, and asked ‘Chuck, how come
n't have an exercise room?’

egotiating his early deal with Buck,

d proposed a knife honoring his

andfather, Cuthair Yellowhorse.

Bill Cheatham to

iled it and made the
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with a uRing Wwisdom” theme in black jet, orange

4 #532
L s v turguoi y nickel silver.

spiny oyster, turquoise and

Buck #503 Eagle Feather, customized by David Yellowhorse. The hand cut inlays
are of bloody jasper and nick L silver, ted with blue turquoise. The blade
is custom ground and blackened by Yellowhorse, a style he calls “Native Steel.”

ise, red



